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What	  do	  you	  really	  sell?	  

Chart	  by	  Kathy	  Sierra	  
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Features	   Benefits	  

Facts….	   Emo;ons!!!	  
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8-‐13	  7mes	  before	  
they	  even	  no7ce	  

you.	  
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Be	  a	  drip,	  not	  a	  downpour.	  
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Homework:	  

• 	  Life7me	  value	  of	  
customer	  
• 	  One	  key	  message	  for	  
each	  audience	  

hHp://www.drewsmarke7ngminute.com/iowatourism	  
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