
Lets	  Get	  Started	  

	  	  	  	  	  	  	  	  	  	  Drew	  McLellan	  
•  25	  year	  marke6ng	  veteran.	  

•  Top	  Dog	  at	  McLellan	  Marke6ng.	  
•  Top	  Marke6ng	  &	  Branding	  Blogger	  

•  Author	  99.3	  Random	  Acts	  of	  
Marke6ng.	  

•  Co-‐editor	  of	  the	  Age	  of	  
Communica6on	  book	  series.	  

•  The	  Wall	  Street	  Journal	  calls	  him	  	  	  	  
one	  of	  the	  10	  bloggers	  that	  every	  
entrepreneur	  should	  read.	  













Get	  more	  customers/
visitors.	  

Get	  25	  more	  
Facebook	  fan	  pages.	  

Sell	  out	  all	  summer.	  



Get	  X	  more	  
customers/visitors	  by	  
June	  2012.	  

Get	  25	  more	  
Facebook	  fan	  pages.	  
(is	  that	  the	  right	  
goal?)	  

Sell	  out	  all	  summer/
Maintain	  an	  
occupancy	  rate	  of	  
75%	  for	  June,	  July	  
and	  August	  wkends.	  









Who	  is	  your	  ideal	  customer?	  



What	  do	  you	  know	  about	  them?	  



Employees	  
Exis9ng	  customers	  
Prospects	  



Do	  they	  know	  where	  to	  pull?	  



Promise	  

Behavior	  

Consistency	  

Loyalty	  

Employee	  



hAp://www.drewsmarke9ngminute.com/iowatourism	  



It’s	  about	  building	  trust	  





Copyright	  2011.	  	  Drew	  McLellan.	  	  All	  rights	  reserved.	  



Thank	  you	  for	  par6cipa6ng	  	  
•  This	  presenta6on	  has	  been	  recorded	  and	  will	  be	  posted	  to	  the	  traveliowa.com	  

website	  under	  “Travel	  Industry”	  for	  a	  limited	  6me.	  	  You	  may	  share	  it	  with	  others.	  

•  Don’t	  forget	  to	  register	  to	  join	  us	  each	  Tuesday	  morning	  in	  February	  	  at	  9:30	  a.m.	  

•  For	  more	  informa6on	  on	  future	  webinars	  go	  to:	  

	  h\p://www.traveliowa.com/Webinars	  

•  Please	  stay	  on	  the	  line	  to	  complete	  a	  brief	  poll	  that	  can	  be	  found	  in	  the	  lower	  right	  
hand	  corner	  of	  your	  screen.	  

•  Western	  Iowa	  Tourism	  Region	  
888-‐623-‐4232	  *	  witr@traveliowa.org	  


