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no need, no money, no hurry, no
desire, no trust.”

Zig Ziglar




Mistake #1: Trying to be omnipotent

How, users fee] about your
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' The net method of marketing
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The spear fishing method of marketing




If you try to be everything
to everybody...
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How many local banks talk about being local?

We keep our promises to you It's a local thing.
Hometown banking at its best
World class banking. Deep Texas roots.
Bank among friends.

Right where you are.

Where you know your banker and your banker knows you.

Hometown banking. Real value.
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Online Banking
s

Giftcards & Merchandise
»» Gift Cards

When it comes to ways to help you save, Tightwad Bank is full of bright
ideas.

» Hats ‘Youve got a plan for the future, and we've got a plan for you. No matter what you're
»» Coffee Cups saving for, we have the perfect savings plan to match your needs. More >>

Call 660-477-3500 to open a (]
new account
Download Forms

»» Business Loan App.
S of Address

Personal Checking ‘Home Equity Certificates of Deposit
own needs So, you have the perfect home...  Our CDs offer the securly and

and wanis ina checking account.  aimost. dependgabilty you reauire

Thatis why we offera range ‘Ahome improvementloan from erifcates can be designed to

porsonal deposilproducis L help  Tighiwad Bank s the perfectway  Meetyour ndividual needs and

Jou achieve your o make v are b

Click here for more information home. commercial customers.

Tightwad Bank Ball Caps

Tightwad
Bank.

Don't pay the high prices on Ebay! These collector items are available directly from the Bank. Heavy
100% cotton cap are adjustable with a fabric srap to fit most sizes.




Not contrarian....but boldly honest




Nature abhors a vacuum




That’s why we didn’t buy generic I8
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\ Mistake #2-4: Don’t plan on be a
boring drip




Marketing is like a New Year’s resolution
-

Why drive to Cleveland without a map?
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Mini Marketing Plan Grid

What When Measure

Who

8-13 times
before they even
notice you.
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gé?'ﬂ'rip, not a downpour.
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Drew Metellan [ News Feed Top News - Most Recent ETZD

i My Profle
What's on your mind?

(] News Feed

&) Messages ‘The Computer Guy Starting out Wednesday with @Jay Brooks at

3 bvems [ 70um en heaing round Mason Ciy 0 et some computers xed

0 Friends — v

Shours ago - (92 €2 - Comment - Like

&0 Create Grou.

Steve Mathews was tagged in Repertory Theater of lowa's video.
 scoamte ' I Presents: THE WOMAN IN BLACK (HQ)
Wordscraper = THE WOMAN I\ BLACK sdapted by Sephen Malstrat rom
w o the book by Susan Hill Presented by the Repertory Theater of
[ Founsqure lowa 35 par ofthe Thrlerat Terace I serie. Ticketsare

08 Appiicavons
© Corons Light | Times
Savare

Length: 0:42

R 14 minutes ago

More~

Phil Gerbyshak
Friends on Chat The Exploitation of Authenticity
MAP (mindset, atitude, philosophy™ s a wonderful thing

link: Full Article.

® 6 minutes ago via NetworkedBlogs - Comment - Like - Share

Mistake #5: Not having a social
media strategy

Events see Al

What are you planning?
8 Birthdays: Andrew Pack, Bradie Knapp
Weeter, Deb Degner Haigen, smail
Akeem Olajuwon, Keeley Smith, Sean

Howard

People You May Know See Al

Kim Polder White
16 mutwal friends
5, Add 2 frend
Sinde Springer Berry.
14 mutual friends
5, Add asfrend

Get Connected

[ Who's on Facebook?

O e vow frenas

0 Wno's no on Facebook?
Invie them now

40, Who's here because of you?
Track your invites

@ Connecton
Ty Facebook Moblle

Ep.2»
Dacamber 31,2008
HURRICANE KOHLS!
UPDATE: To see the Kohl's response to this post, go here.

this post, go here.

some level of decency would be nice.
BLOGROLL

hmm, | hope they have my size!
Adrants - Marketingand Abvrtsing
Nevws With Atitude

Adverb: adman of ct

ABOUT «ATune In Saturdays Preview Special | Main | Dallas Marketing Zoo:

UPDATE #2: To see the Kohl's Dallas Employee blog made in response to

Holy shit. | wouldnt be what you would consider a luxury* shopper. Generally,
Powered by TypePad I'm more comfortable in a vintage shop rather than at a Nordstrom', but, jeez,

Ive got this Kohl's right next to my house, and with that proximity, 1l make a

e
. stop by every few weeks to check out the sales. Its always bad, but this Dallas,

Adlsb Texas Kohi's would ook more at home in New Orleans after the flood.

aditerte

Read more

w3

marketing blog

served fresh
weekly

American Copywriter
ANA Marketing Maestros
Beanstalk Talk

Beyond Madison Avene
Bizsolutionsplus
brandfskesforbreakfast
Canuckflack
Chaosscenario

chroma

Church of the Customer Blog
s Blog

Community Guy
Conversation Agent

Copyblogger

Captiammer
And, maybe a nice sweater to g0 with those jeans?

Creating Passonate sers
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Ceaive Think " y 2
Lo W L3
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rew's The aretog inute i - ]

i ba) ]

e hmm, | hope they have my size! WR R
Adants - Hreting and Abertsing Do
News With Atade

0 ’ A
Abvers: dmanof cion

RECENT POSTS
F FX (except IASP)

Tune In Saturdays: Vampire
Weekend

Blockbuster Video? Nope.
The Continuous Digtal Divide

The Future o Marksting
Nonsensical Nathematics

Tune In Saturdays: Hey Hey My by

Dear Google #2,

Bulltto Spil Causti...
Buikt To Spil & Caustc

| 7
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DREW IS TOP DOG AT McLELLAN MARKETING GROUP

« How's the view from inside the bottle? | Main | Grace » ABOUT DREW

It's your faul

Remember the discussion about Kohl's right
after the holidays. Paul
(HeeHawMarketing) posted some photos
about his experience in a local store. The
place was a disaster.

1 followed up with a post saying that
Paul's experience is a symptom of bad or
a complete lack of branding. When an
organization doesn't have a clear direction
- it generates some significant problems.

Email e

 When your employees don't
understand your brand -- even the
best employees flounder around,
trying to do what they think they
should.

W, Aot inuact in amal icatinn and tall th, d bat.

MeLellan Marketing Group
1430 Locust Street, Suite 200
Des Moines, lowa 50309
(515) 251-8400

Have You Read Drew's Book?

=B

«The First Time | Wanted to Marry a Phone | Main | Tune In Saturdays:
Field Music » . Huuzs
cting b
January 10,2007
. . served fesh
Hurricane Kohl's! The Resolution, sort of. weekly

qualty shopping experience. I'm very sorry that you recently encountered an
unacceptable store environment, and from your pictures, clearly not up to our

standards. | have advised our senior level management, they've been made m—
W 150

aware, and they're highly committed to addressing it. So, thanks again forletting e <Es

o
Please know that it is our top priorty to provide you, and all of our customers, a I I d

Powered by TypePad me know. | do appreciate hearing from you and we do value your patronage.
BLOGROLL VP Public Relations, Kohis Corp. WE
- SUPPO
. Hurricane Kohl's! PP RT

e WRITERS
GUIL

T
ot et Hidelpebiuacfictiotpdiil i AMERICA
family, value and national brands,

AW UNTIONOLTWOOD COM
VW WOAORG

Creative Think me on man! | work at Kohl's and on our worse day we have never looked
anything near this disaster. auitto
sl it Buitt To Spill & Caustic...
Drews The Marketing Minute It may not be your fault that the store gets trashed but it is your fault if you don't
clean it up!
1 Gufey

Yes customers can be awfulyes they can mess up the departments,yes itis
hard to keep up bt the pictures here show a store that gave up or does not care.

exicrestve
Experince Cuve
The comments on this blog are pretty much justfied. Remember. Expect Great
Things."

Experience Mifesto
expolls

From Former Kohl's Employee in comments:

*Joe and Miriam (managers) need to start looking at the talent they already have
within their district and stop hiring people from other companies that have no idea
Insigator Blog how to handle the volume of an average Kohl's. | worked for Kohl's here in Dallas
efe i for several years and had a wonderful experience but was always amazed when
talented managers that already worked for the company were passed over for
store manager because the ditrct and regional managers wanted to hire

Gt Shouty

Greg Verdino's arketing Blog

junior planner i am

Living Light Bulbs ‘someone from the outside. Nine times out of ten, these managers that are hired

LogicsEmotion from the outside have failed miserably because they cannot handle the volume.* 13 minses
Hake the logobiger. From Alejandra in comments:

Maple Takedown *1 started working at Kohl's last summer and | leamed very quickly that people

suck. | dont mean that just the customers suck, but assoiates suck too. Mainly

Marketing Hipster ome”
because some of the ones | work with bicth and complain about stupid crap
’S"":""' Niewkna by Marlo andlor do nothing to help."

From Emily in comments:

*1 work at Kohl's. While we are understaffed, take into account the people that

shop there. | have never seen such disgusting people in my entire Ife. | work

HediaOrchrd, by the lea Grave it pecple who have worked in etalfor years and have never seen such
hoible customers

Marketing rofs Daily Fix Blog

Masi Gy
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Web Images Maps News Shopping Gmail more ¥

Gougle s

Web.

Kohl's™ Official Site

www.kohls.com  Great Savings and a Wide Selection for Your Family and Home at Kohl's!

Women's Clothing - Apparel & Accessories at Kohls.com 2.8

View women's clothing, apparel and accessories at Kohls.com - expect great things. Leading
brands and styles of clothing, apparel and accessories lov women
www.kohls.com/kohlsStore/womens.jsp - 20k - milar

Hee-Haw Marketing: HURRICANE KOHLS! @il

Ive got this Kohl's right next to my house, and with that proximity, I'l make a stop by every
few weeks to check out the sales. Its always bad, but this
heehawmarketing.typepad.com/hee_haw_marketing/2006/12/hurricane_kohis.htmi - 155k -
Cached - Similar p:

ges

Kohl's Coupons, Kohl's Coupon Codes, Kohl's Discount Coupons ... @il
Kohl's, Kohl's Coupons, Kohl's Online Coupons, Kohl's Coupon Codes, Kohl's Discount
Coupons and Kohl's Discount Shopping.

www.flamingoworld.com/coupons/Kohls - 207k - Cached - Similar pages

Kohl's Coupon Codes - all coupons and promotional codes for kohls.com @ul

Find and share Kohl's coupon codes and promotional codes for great discounts. Get the best
kohls.com coupon at RetailMeNot.com.

www.retailmenot.com/view/kohls.com - 135k - Cached - Similar pages

drewmc62@gmail.com | Settings | FAQ | Sign out

GO ( )gle Google Alerts (BETA)

Alerts

Create a Google Alert

Welcome to Google Alerts Enter the topic you wish to monitor.

Google Alerts are email updates of the latest relevant Google results (web, Search terms:
news, etc.) based on your choice of query or topic.
Type: Comprehensive v|
Some handy uses of Google Alerts include:
Y oog! Howoften: [onceaday |
monitoring a developing news story Your email:  |drew@mclellanmarketing.c

keeping current on a competitor or industry
getting the latest on a celebrity or event
keeping tabs on your favorite sports teams Create Alert

Google wil not sal or share your emailaddress.

Create an alert with the form on the right.

You can also click here to manage your alerts

©® 2007 Google - Google Home - Google Alerts Help - Terms of Use - Privacy Policy

Google Alerts

Poo T=TCoogle Alert - "drew mclellam

20 A [Move + ] Categoris * [ Projects ©

v 3 o reny i frepyan B Gunk - W & g Bk
From: Google Alerts <googlealerts-noreply@google.com>
Date: Saturday, January 5, 2008 5:40 PM
To: drew@mclellanmarketing.com
Subject: Google Alert - “drew mclellan”

fGoogle Blogs Alert for: “drew melellan”

JTen things you didn't know about Toby & Liz com/2008/01 html>

oy Orow NicLolan

[So here's how this went. Toby (Marketing Diva) and Liz (Successful Blog) got tagged by Shel Isreal. They decided rather than share 10 secrets about
iemselves, they'd create 10 things about Shel that Shel didn't know. ...

[The Marketing Minute - mi>
Blogger Social 2008 and the Artof Outreach (from ...
0rganizec ormary by merketing boggers CK and Drew McLellan, the event now has a trailer of sorts, thanks to Mark Goren. The video features images of all
e boggers atenting | e svem, inclucing me. Which brings me back to my ..

My John Bell—Blog... - hitpu/blog i <hitoiiblog Hogether com/>

Sonvioss <t plor wordpress com2008A01 O5iservicesl>

oy
oew M elan, Top Do at MeLelen Marketng Grou,referats the Importanc ofsenic ntis experientil sconomy weIve . In & market
oversaturated in goods in aimost every industry, the experience of a relationship with a brand ..

Piotr Jakubowski: Thoughs from. com <htipJiplotr wordy

This once a day Google Aleris brought to you by Google

Romave JDkCFKg8h=en> this aler
create <hitowmum.google confalertshizen> ancther lert.
Manage <nilo fwmsoooge comalertsimansasohizen> your aers
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Tom Vander Well's thoughts, observations, rants and raves
from the front-lines of Call-Center Quality Assessment.

NCREDIBLE! | Main | e Not "Geek” to R

Service: It's Not "Geek" to Me

| bought a laptop from Be along with
an extended service agreement. When the
monitor fritzed out and the card slot stopped
working | took it into the Geek Squad (I just
love how theyve branded it) where | was
told the computer would have to be sent to

- " for repair.

When the computer returned (ahead of

schedule) | was pleased. | asked the geek who returned my computer if both the
screen and card slot were fixed and after glancing at the repair report he said
they ware He was wrano The ard slot appears not to have been touched and

The Geek Squad

| returned to the Geek Squad (It's an hour drive one way) and explained the

ABOUT TOM
Tom Vander Well
Book Tom to Speak
Email Me

ger fixuuy
SCRIBE TO
D

Understanding Feeds/RSS

Or Get the Feed via email.
Enter your email address:

——

0%y QnA™

Tom Vander Wells thoughts, observations, rants and raves
from the front-lines of Call-Center Quality Assessment.

5 only Missed Courtesies | Main | Tag ou'r
The Geek Squad Incident - Epilogue Il
A few weeks ago, | had a series of
about my experience with Geek Squ
at Best Buy. Robert Stephens and his gaggle
of Geeks turned my frustrating customer
experience into a classic example of service
recovery and customer redemption. | was
impressed at their responsiveness, and
through the experience theyve made me a
loyal customer.

A few days after my repaired laptop had been promptly returned from C
City, | was surprised to return home to find another box from the Geek Squad
on my door step. Inside | found frosting on the cake. There were a few small
Geek Squad tsotchkes and my very own Geek Squad shirt.

I'm an honorary Geek!...and a raving fan. Well done!

ABOUT TOM
Tom Vander Well
Book Tom to Speak
Email Me
Sy 2roup |
CRIBE TO

Understanding Feeds/RSS

Or Get the Feed via email.

Enter your email address:

——

“

) keyinfluencer True confession but I'm in one of those towns
2}/ where | scratch my head and say "l would die if | had to live here!
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Issues 2.0

Can an employer restrict/limit what you say and do?

Is doing something embarrassing or dumb online any
different than doing it at a dinner meeting?

Can a company require that you “friend” them?

Can we keep our personal and professional lives
separate any more?

One day soon...
social media policy

It’s about building trust

17



When you meet a potential customer:

trust is low, fear is high, value is invisible.

Your job? Lower fear, raise trust, make
your value seen.

In other words....market.

18



www.DrewsMarketingMinute.com/ALBanker.html

Alabama Bankers

Wednesday's presentation on creating love affairs with your customers:
Download presentation here

Wednesday's presentation on marketing mistakes:

Download presentation here

General Resources:
Free reports, fact sheets, etc.

Marketing Lessons from Walt

Books:

The New Rules of Marketing Lessons

TR o the Graterul

fow o Use 5 Doag: ihat Every
Vicis, ol B

s13.57 s1a.93

sone Being Stotegic: My Lovary
+fibe Plan for Success; Matters: The

ELLAN MARKETING GROUP

ABOUT DREW

MeLellan Marketing Group
1430 Locust Street, Suite 200
Moines, lowa 50309

(515) 251-8400

Check out Drew’s books.
Drew’s Amazon Author page

ipHONE

McLELLAN MARKETING GROUP

Where strategy and passion collide

515-251-8400 « Drew@McLellanMarketing.com

All rights reserved. Copyright 2009. McLellan Marketing Group
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