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Mistake #1
Not telling your

If you try to be
everything to
everybody...
pretty soon \ X
you're nothing K@ #%
to nobody -




Tell your story

#9 S = Stand out
T = Tantalize
O = On target
R = Relevant
Y = Yes!
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Mistake #2
o Not pla_nning

on being a

boring drip







Mistake #2
o Not pla_nning
on being a

boring drip




8-13 times
before they even
notice you.
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Mistake #2

Not planning
on being a
boring drip
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mp, not a downpour.

¥

facebook  Home Profile Friends Inbox Q

Drew is putting the finishing touches on his presentation. about a minute ago - clear Requests

What are you doing right now? £ 1friend suggestion @ 1 kidnap! request
) 2 other requests

News Feed Status Updates Photos Posted Items Live Feed ¥
Notifications
& David Beaudouin is heading back to work after a darned good steak.

EJ 1 new notification
Comment

& Olivier Blanchard is suspending the wearing of business socks to focus on the

financial crisis. es ago - 1 Comment Applications Edit
Andy Woolard pm September 24 ﬁ} Ads and Pages @ Battle of the Bands
! ah! my confidence is resxored M Gits G (L) Green Patch
Write a comment... @ Kidnap! @ Owned!
¥ more
& Gavin Heaton @spmoposys RT jyesmith Sydney cyclist created on ning.com -- great
initiative. #wds08. utes ago - Comment
Sponsor
& Paul McEnanyJusl got done watching bush. Good speech, very conciliatory. Invite Your Friends
5 Comments )
Use our simple tools to enable
Cam Beck at you to quickly invite and connect

You going soft? with your friends on Facebook.

Show 3 more comments...

Mistake #3

Thinking social media is for kids




DREW I1s TOP DOG AT McLELLAN MARKETING GROUP

« Where will you be 90 days from today? | Main | Ten things you didn't know about ABOUT DREW

Toby & Liz »

Apparently the presidential candidates missed the

The lowa caucus of 2008 is history. We all know who is
viable, which messages resonated and which candidates
need to re-tool.

But here's what | know. Not one of the candidates got

the memo. VOT E
What? You haven't seen it either? Hmm. Maybe it got

bogged down with all the holiday cards and political post
cards. Okay...let me share it again.

TO:  Presidential Candidates of 2008
FROM: The American people

SUBJ: How we'd like to hear your message

Email Me

McLellan Marketing Group
1430 Locust Street, Suite 200
Des Moines, lowa 50309
(515) 251-8400

Have You Read Drew's Book?

Linked [[3}. r<oeri ™"

Home People Jobs & Hiring Services Answers

Profile Public Profile Emall Signatures

) A s | o

(]
Profile My Contacts

Search [ People j| ‘Emer keyword, name, company or title

|60 | Advanced searcn

AL EN  Edit My Public Profile

&=p View My Profile as others see it

= % [ Forward this profie

Drew McLellan (edit) ]

Brand Specialist, Author, Public Speaker, Top Dog of
McLellan Marketing Group [ Edit ]

Des Moines, lowa Area [ Edit ]

[ Edit]

Profile Q&A R s G 1S

Current e Top Dog at McLellan Marketing Group [ Edit ]

Past e Co-editor and author at Age of Conversation
¢ Senior Account Strategist at ZLR
* Copywriter/Acct Strategist at Young & Rubicam
(CMF&2Z)

seeall...

Education e University of Minnesota-Twin Cities

) Profile Completeness (7]

e ] 100%

UDIRECT

Save Your Money

@ The Business Savings Account

Recommended ‘m 7 people have recommended you
3 co-workers, 3 clients, 3 partners

| Connections  (3%) 283 connections

Drew Recommends
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Social marketing is just using web
2.0 tools, sites and services to

promote your organization’s ideas,
issues, agendas and services.
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Your goals:

Communicate with key audiences
Connect with influencers

Build word of mouth

Create a community

Collaborate

Conduct conversations

Extend your reach

Share information

Your goals: What social media does:
Communicate w/ key audiences Communicate w/ key audiences
Connect with influencers Connect with influencers

Build word of mouth Build word of mouth

Create a community Create a community
Collaborate Collaborate

Conduct conversations Conduct conversations

Extend your reach Extend your reach

Share information Share information
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And on a scale that is hard to fathom.

there is no box.

ABOUT

Powered by TypePad

BLOGROLL

adfreak

AdJab

adliterate

Adrants - Marketing and Advertising

News With Attitude

Adverb: adman of action

« A Tune In Saturdays Preview Special | Main | Dallas Marketing Zoo:
Ep.2»

December 31, 2006
HURRICANE KOHLS!
UPDATE: To see the Kohl's response to this post, go here.

UPDATE #2: To see the Kohl's Dallas Employee blog made in response to
this post, go here.

Holy shit. | wouldn't be what you would consider a luxury" shopper. Generally,
I'm more comfortable in a vintage shop rather than at a Nordstrom's, but, jeez,
some level of decency would be nice.

I've got this Kohl's right next to my house, and with that proximity, Il make a
stop by every few weeks to check out the sales. Its always bad, but this Dallas,
Texas Kohl's would look more at home in New Orleans after the flood

hmm, | hope they have my size!

Read more

(88§78
\ B8 b
A T T . y

w2

served fresh
weekly

WER‘ 150
—
UOP YARKETING -LOGS

VR

Ci' O
AN
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adliterate

hmm, | hope they have my size!

Adrants - Marketing and Advertising
News With Attitude

Adverb: adman of action
American Copywriter
ANA Marketing Maestros
Beanstalk Talk

Beyond Madison Avenue
Bizsolutionsplus
brandflakesforbreakfast
Canuckflack
ChaosScenario

chroma

Church of the Customer Blog
CK's Blog

Community Guy
Conversation Agent
Copyblogger
CrapHammer

Creating Passionate Users
Creative Think

Critical Fluff

Drew's The Marketing Minute

El Gaffney

WRITER
UlLDo
i ® A

RECENT POSTS
F FX (except IASIP)

Tune In Saturdays: Vampire
Weekend

Blockbuster Video? Nope.
The Continuous Digital Divide
The Future of Marketing
Nonsensical Mathematics

Tune In Saturdays: Hey Hey My My

Dear Google #2,

My iTunes Purchases

MusIC B

Builtto Spill Caustc...
Built To Spill & Caustic...

DREW IS TOP DOG AT McLELLAN MARKETING GROUP

« How's the view from inside the bottle? | Main | Grace »

It's your fault!

Remember the discussion about Kohl's right
after the holidays. Paul
(HeeHawMarketing) posted some photos
about his experience in a local store. The
place was a disaster.

| followed up with a post saying that
Paul's experience is a symptom of bad or
a complete lack of branding. When an
organization doesn't have a clear direction
-- it generates some significant problems.

* When your employees don't
understand your brand -- even the
best employees flounder around,

ABOUT DREW

Email Me

McLellan Marketing Group
1430 Locust Street, Suite 200
Des Moines, lowa 50309

trying to do what they think they J | (515) 251-8400
should. Have You Read Drew's Book?
o Whan vau dan't invact in amal Ammunicatinn and tall tham avar and avar what .
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« The First Time | Wanted to Marry a Phone | Main | Tune In Saturdays:
Field Music »

January 10, 2007

Hurricane Kohl's! The Resolution, sort of.

Please know that it is our top priority to provide you, and all of our customers, a
quality shopping experience. I'm very sorry that you recently encountered an
unacceptable store environment, and from your pictures, clearly not up to our
standards. | have advised our senior level management, they've been made
aware, and they're highly committed to addressing it. So, thanks again for letting

nop25

marketing blog

served fresh
weekly

Il

Power @ -150

Powered by TypePad me know. | do appreciate hearing from you and we do value your patronage.
BLOGROLL VP Public Relations, Kohl's Corp.
adfreak [ 30 ] . »
AdJab -
adliterate » »
IV
Adrants Markfhng and Advertising ' ) 0
News With Attitude
0 opped one of our ¢l bright depart ) ’ A
Adverb: adman of action 0 0 d p ced our co 0
. 4 national brand
Creative Think "Come on man! | work at Kohl's and on our worse day we have never looked
R anything near this disaster. :::t‘: ;.IAGIH.G-:
Drew's The Marketing Minute It may not be your fault that the store gets trashed but it is your fault if you don't
clean it up! @
El Gaffney
exitcreative Yes customers can be awful,yes they can mess up the departments,yes it is
; My My
hard to keep up but the pictures here show a store that gave up or does not care. ey ey,
Experience Curve peerAN,
Experience Manifesto The comments on this blog are pretty much justified. Remember: Expect Great ,
Things."
expoBb -
Get Shouty From Former Kohl's Employee in comments: iTunes Maks your own @)
"Joe and Miriam (managers) need to start looking at the talent they already have
Greg Verdino's Marketing Blog within their district and stop hiring people from other companies that have no idea sgzwih
Instigator Blog how to handle the volume of an average Kohl's. | worked for Kohl's here in Dallas At swol:’(on
Jaffe Juice for several years and had a wonderful experience but was always amazed when ;o::i‘n;y

junior planner i am
Living Light Bulbs
Logic+Emotion

Make the logo bigger.
Maple Takedown
Marketing Hipster

Marketing NirvAna — by Mario
Sundar

Marketing Profs Daily Fix Blog

Masi Guy

Media Orchard, by the |dea Grove

Marma Hfh,

talented managers that already worked for the company were passed over for
store manager because the ditrict and regional managers wanted to hire
someone from the outside. Nine times out of ten, these managers that are hired
from the outside have failed miserably because they cannot handle the volume."

From Alejandra in comments:

"I started working at Kohl's last summer and | learned very quickly that people
suck. | don't mean that just the customers suck, but assoiates suck too. Mainly
because some of the ones | work with bicth and complain about stupid crap
and/or do nothing to help."

From Emily in comments:
"I work at Kohl's. While we are understaffed, take into account the people that
shop there. | have never seen such disgusting people in my entire life. | work

with people who have worked in retail for years and have never seen such
horrible cust

you're this
close to

launch, it's
CRUNC-

HTIME!
13 minutes
ago

russell to
Bloomsbur
y for
bowling 38
minutes
ago

Drew
McLellan
Okay, the
pressure is
off....| went
backa few
screens.

18



Web Images Maps News Shopping Gmail more ¥

GCo ogle feoh's Search | fgmmtseess

Web

Kohl's™ Official Site

www.kohls.com  Great Savings and a Wide Selection for Your Family and Home at Kohl's!

Women's Clothing - Apparel & Accessories at Kohls.com 2. ©

View women's clothing, apparel and accessories at Kohls.com - expect great things. Leading
brands and styles of clothing, apparel and accessories for women ...
www.kohls.com/kohlsStore/womens.jsp - 29k - Cached - Similar pages

Hee-Haw Marketing: HURRICANE KOHLS! Qul

I've got this Kohl's right next to my house, and with that proximity, Il make a stop by every
few weeks to check out the sales. Its always bad, but this ...
heehawmarketing.typepad.com/hee_haw_marketing/2006/12/hurricane_kohls.html - 155k -
Cached - Similar pages

Kohl's Coupons, Kohl's Coupon Codes, Kohl's Discount Coupons ... @l
Kohl's, Kohl's Coupons, Kohl's Online Coupons, Kohl's Coupon Codes, Kohl's Discount
Coupons and Kohl's Discount Shopping.

www.flamingoworld.com/coupons/Kohls - 207k - Cached - Similar pages

Kohl's Coupon Codes - all coupons and promotional codes for kohls.com @il
Find and share Kohl's coupon codes and promotional codes for great discounts. Get the best
kohls.com coupon at RetailMeNot.com.

www.retailmenot.com/view/kohls.com - 135k - Cached - Similar pages

drewmc62@gmail.com | Settings | FAQ | Sign out

GO Og[e Google Alerts (BETA)

Alerts

Create a Google Alert

Welcome to G°°g|e Alerts Enter the topic you wish to monitor.

Google Alerts are email updates of the latest relevant Google results (web, Search terms: |

news, etc.) based on your choice of query or topic.
Type: Comprehensive j
How often: lm

Some handy uses of Google Alerts include:

® monitoring a developing news story Your email: |drew@mc|elIanmarketing.c
® keeping current on a competitor or industry

® getting the latest on a celebrity or event

® keeping tabs on your favorite sports teams Create Alert

Google will not sell or share your email address.

Create an alert with the form on the right.

You can also click here to manage your alerts

© 2007 Google - Google Home - Google Alerts Help - Terms of Use - Privacy Policy

Google Alerts
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@006 [=1Google Alert - "drew mclellan”

> v - JReply u‘:ReplyAII =2 %Link v \\" le‘{' ;—_& '[n} b—‘@]unk

=g ?A [_|Move v :=| Categories ~ |§| Projects

From: Google Alerts <googlealerts-norepl le.com>
Date: Saturday, January 5, 2008 5:40 PM
To: drew@mclellanmarketing.com

Subject: Google Alert - “drew mclellan®

[Google Blogs Alert for: “drew mclellan”

Ten things you didn't know about Toby & Liz <http://www.drewsmarketingminute.com/2008/01/ten-things-you.html>
By Drew McLellan

So here's how this went. Toby (Marketing Diva) and Liz (Successful Blog) got tagged by Shel Isreal. They decided rather than share 10 secrets about
themselves, they'd create 10 things about Shel that Shel didn't know. ...
The Marketing Minute - http://www.drewsmarketingminute.com/ <http:/iwww.drewsmarketingminute.com/>

Blogger Social 2008 and the Art of Personalized Outreach [from ... <http://bloafriends?2.i-together.comitrack/903744/fromrss>

Organized primarily by marketing bloagers CK and Drew McLellan, the event now has a trailer of sorts, thanks to Mark Goren. The video features images of all
the bloggers attending the event, including me. Which brings me back to my ...

My Recommendations—John Bell—Blog... - http://blog.i-together.com/ <http://blog.i-together.com/>

Services <http://piotr|.wordpress.com/2008/01/05/services/>
By Piotr J

Drew McLellan, Top Dog at McLellan Marketing Group, reiterates the importance of service in this experiential economy we live in. In a market
oversaturated in goods in almost every industry, the experience of a relationship with a brand ...
Piotr Jakubowski: Thoughts from... - http://piotrj.wordpress.com <http://piotrj.wordpress.com>

This once a day Google Alert is brought to you by Google.

Remove <htip:/fiwww.qoogle.comalertsiremove?s=EAAAACaWIXXCDd|thJDkvCkIFKg&hi=en> this alert.
Create <htio://www.google.comialerts?hi=en> another alert.
Manage <nito://www.google.com/alerisimanage?hl=en> your alers.

Tell your story

#9 S = Stand out
T = Tantalize
O = On target
R = Relevant
Y = Yes!
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Be a drip, not a downpour.

And on a scale that is hard to fathom.
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drewmc62@gmail.com | Settings | FAQ | Sian out

GO Ugle Google Alerts (BETA)

Alerts

Create a Google Alert
Welcome to G°°g|e Alerts Enter the topic you wish to monitor.

Google Alerts are email updates of the latest relevant Google results (web,
news, etc.) based on your choice of query or topic.

Type: Comprehensive j
S hand f Google Alerts include:
ome handy uses of Google Alerts include: How often: lm

Search terms: |

® monitoring a developing news story

t S ‘ Your email: |drew@mclelIanmarketing.c
® keeping current on a competitor or industry
® getting the latest on a celebrity or event
® keeping tabs on your favorite sports teams Create Alert

Create an alert with the form on the I’ight. Google will not sell or share your email address.

You can also click here to manage your alerts

© 2007 Google - Google Home - Google Alerts Help - Terms of Use - Privacy Policy

Google Alerts
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McLELLAN MARKETING GROUP
Where strategy and passion colh‘de*

All rights reserved. Copyright 2007. McLellan Marketing Group

25



