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Welcome to the Age of 
Conversation 

The thrills and the threats 
Drew McLellan 

Can it deliver the  
knock out punch? 
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What we’re going to cover 

• What is social media? 
• What matters & what’s just noise? 
• The risks 
• What we absolutely have to do 
• What’s possible 

Social Media has transformed people from 
content readers into content publishers.  

It is the shift from a broadcast mechanism to a 
many-to-many model, rooted in conversations 
between authors, people, and peers. 
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In layman’s terms…it is blogs, vlogs, podcasts, 
forums, internet chat rooms, instant messaging, 
virtual realities, text messaging, social network 

sites, sharing sites, etc 

It is the Age of Conversation. 

Why does it seem so much louder? 

•  More people shouting 
•  More people actively listening 
•  Instantly shareable 
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People have found their voice.   

And they are not going to give it back. 
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The animals have taken over the zoo 

More than 37% of search results 
on Google for the world’s 20 largest 
brands are links to consumer 
generated content. 

Source: Nielsen Buzz Metrics 
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The number of text messages sent and received every  
day exceeds the population of the Earth. 

57% of adults are texting on a regular basis. 



7/8/10 

7 

63% of US adults have joined a social network, making it the 
number one platform for creating and sharing content  

(Pew Research, 2010) 

Facebook… 

More than 300 million users 

50% of users log on every day 

Fastest growing demographic is 55+ 

Biggest demographic is 35-44 
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More than 50% of all C-level execs under 40  
use Twitter daily. 
(New Forbes/Google Report, 2009) 

More than 34% of adults who own cell phones use it  
to access the web every day. 

(PRC-Internet & American Life Project, 2010) 
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So we need to be there, right? 

But  where? 
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No wonder most businesses are afraid of the water! 

Social marketing is 
nothing more than using 
web 2.0 tools, sites and 

services… 

…to promote, 
connect, respond, 

share and sell.. 
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And on a scale that is hard to fathom. 

193 million visits in 6 weeks! 

What matters? 
Your reputation, perhaps? 
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Read more 
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The Geek Squad 
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What you must do… 

Listen & manage your reputation 
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Staying safe and dry! 

http://www.google.com/alerts 
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Testing the waters… 
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Tweet to share news, links 

Use FB to share news 
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Remember the cocktail party rule 

Ready to dive in? 
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The content equation 

Content 
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Source: Food Marketing 
Institute, May 2010 

Advantages: 
Multi-media 
Easy to share 
SEO 
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Advantages: 
Where the people are 
Easiest 
Quick conversations 

Advantages: 
Can customize 
Promote other 
products & services 
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Advantages: 
Immediate feedback 
Customer service 
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Advantages: 
SEO 
Authority 
Content with attitude 
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Heinen’s Case Study 
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80 year-old family owned 
17 locations in Ohio 
Launched in 2009 
Started with Twitter 

Tracking name mentions 
Surveys:  content interests 
Extension of customer care 
Attitude of experimentation 
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8-10 hours a week 
Always ask: what’s in it for them? 
Open attitude about complaints 
Measure and adjust 

Okay, I’m sold…now what? 
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•  Listen and observe first 
•  Can’t be stand alone - strategy wins 
•  Small wins and experiments 

•  Measure…but over time 
•  Have an internal champion 
•  Go slow… don’t have to try everything 
•  Let outsiders help, don’t mute them 
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This is a marathon…. Not a sprint 

They’re not going back into the cage 
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You can’t avoid the water, but you do get to decide how deep 

www.drewsmarketingminute.com/IGIA.html 
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