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Welcome to the Age of 
Conversation 

…Ready or not. 
Drew McLellan 

A very fast look at  
social media 

And how it can serve you 

What we’re going to cover 

• What is social media? 
• Why does it matter to me? 
• Putting your toe in the water 
• Wading in 
• Diving in 
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Social Media has transformed people from 
content readers into content publishers.  

It is the shift from a broadcast mechanism to a 
many-to-many model, rooted in conversations 
between authors, people, and peers. 

In layman’s terms…it is blogs, vlogs, podcasts, 
forums, internet chat rooms, instant messaging, 
virtual realities, text messaging, social network 

sites, sharing sites, etc 

It is the Age of Conversation. 
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People have found their voice.   

And they are not going to give it back. 

The animals have taken over the zoo. 
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605 Comments 



5/7/09 

5 



5/7/09 

6 



5/7/09 

7 



5/7/09 

8 

Clearly, you’re a fascinating guy, Drew….but so 
what? 

Holy buckets…get a life or a job or something, 
man. 
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No wonder most businesses 
are afraid to step into the water! 

Your goals: 

Communicate with key audiences 

Connect with influencers 

Build word of mouth 

Create a community 

Collaborate 

Conduct conversations 

Extend your reach 

Share information 



5/7/09 

10 

Your goals: 

Communicate w/ key audiences 

Connect with influencers 

Build word of mouth 

Create a community 

Collaborate 

Conduct conversations 

Extend your reach 

Share information 

What social media does: 

Communicate w/ key audiences 

Connect with influencers 

Build word of mouth 

Create a community 

Collaborate 

Conduct conversations 

Extend your reach 

Share information 

And on a scale that is hard to fathom. 

Social marketing is using web 2.0 tools, sites 
and services to promote your organization’s 
products, ideas, issues, agendas and services. 
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Putting your toe in the water 
Listening & managing your reputation 

http://www.google.com/alerts 
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http://addictomatic.com/ 

You’d better make the time 

Read more 
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The Geek Squad 
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Start listening.  

Google searches 
20+ blogs in your field AND related fields 

What is RSS? 
Reader options - PC 
Reader options - Mac 

Google searches 
20+ blogs in your field AND related fields 
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Google searches 
20+ blogs in your field AND related fields 

Wading into the water 
Talking back and your employees’ talk 

Authenticity and transparency 
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Responding the right way 

Get the right person to respond 

Always identify yourself 

You’re at their house - have good manners 

Understand the conversation is in control 

Responding the right way 

Hey everyone -- 

Great discussion you’re having here.  Thanks 
for caring about this issue.  My name is Bob 
Smith and I’m the VP of Communications  at 
Community Bank. 

I wanted to respond to a couple of the 
comments specifically… 
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Word of Mouth on the Web 

On steroids 

Persistent -- Google never loses anything 

Amplified -- exponential reach 

What kinds of issues will we be facing? 

1.  Can an employer restrict/limit what you say and do? 
2.  Is doing something embarrassing or dumb online any 

different than doing it at a dinner meeting? 
3.  Can a company require that you “friend” them 
4.  Can we keep our personal and professional lives 

separate any more? 
5.  If you have an individual blog – does it reflect on your 

employer and can they influence content? 
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Dive in head-first 

Which ones? 

12 outside authors, with sponsorship 
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4 inside authors to demonstrate expertise 

5 inside authors, precise audience 

Sr. Mgmt team 
Internal only 
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Half of all current adult social networkers say that they 
access their profiles  at least every other day. 

57% of US adults have joined a social network, making it 
the number one platform for creating and sharing content 

(Universal McCann, 2008) 

You can be an early adopter or 
you can play  catch up. 

Your choice. 
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Responsible Marketing 
with Patrick Byers 

Why banks need Responsible Marketing more than ever 

The three challenges facing every marketer today 

The seven keys to Responsible Marketing 

How responsible marketers fare against the competition  
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