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Welcome to the Age of
Conversation

Conversation

...Ready or not.

Drew McLellan

Can it deliver the
knock out punch?
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What we’re going to cov§r

*What is social media?

*What matters & what's just noise?
*The risks

*What we have to do

*The investment required

*What's possible
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Social Media has transformed people from
content readers into content publishers.

It is the shift from a broadcast mechanism to a
many-to-many model, rooted in conversations
between authors, people, and peers.

In layman’s terms...it is blogs, vlogs, podcasts,

forums, internet chat rooms, instant messaging,

virtual realities, text messaging, social network
sites, sharing sites, etc

It is the Age of Conversation.

Why does it seem so much louder?

* More people shouting
» More people actively listening
« Instantly shareable

eV
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People have found their voice.

And they are not going to give it back.

More than 25% of search results
on-Google for the world’s 20 largest
brands are links to consumer
generated content.

Sources Nielsen Buzz Metrics
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The number of text messages sent and received every day
exceeds the population of the Earth.

57% of US adults have joined a social network, making it the
number one platform for creating and sharing content

(Universal McCann, 2008)
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Facebook...

More than 300 million users

50% of users log on every day

Fastest growing demographic is 55+

Biggest demographic is 35-44

More than 50% of all C-level execs under 40 use Twitter daily. .

(New Forbes/Google Report, 2009)

So we need to be there, right?
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No wonder most businesses
are afraid to step into the water!

Social marketing is nothing more
than using web 2.0 tools, sites
and services...

...to promote your
organization’s produc
, agendas and
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And on a scale that is hard to fathom.

But potent marketing...

Communicate w/ key audiences

Connect with influencers

Build word of mouth

Create a community

Collaborate

Conduct conversations

Extend your reach

Share information

Sell stuff/experiences




What matters

‘our reputation, perhaps?

there is no box.
ABOUT «ATune In Saturdays Preview Special | Main | Dallas Marketing Zoo:
Ep.2»
acamber 31, 2008
- HURRICANE KOHLS!
: UPDATE: To see the Kohl's response to this post, go here.

UPDATE #2: To see the Kohl's Dallas Employee blog made in response to
this post, go here.
Holy shit. | wouldrt be what you would consider a fuxury" shopper. Generally,

Powered by TypePad I'm more comfortable in a vintage shop rather than at a Nordstrom's, but, jeez,
some level of decency would be nice.

BLOGROLI

" Ive got this Kohl's right next to my house, and with that proximity, Il make a
stop by every few weeks to check out the sales. Its always bad, but this Dalas,

Adlsb Texas Kohi's would ook more at home in New Orleans after the flood.

aditerte

hmm, | hope they have my size!
Adrants - Hrketing and Advertising
de

Read more

News With

-

wdd

served fresh
weekly

Power @150
S AR o0

e

hmm, | hope they have my size!
Adrants - Marketing and Advertising
News With Attude

Adverb: adman o action
American Copywriter

ANA Markating Noestros
Beanstalk Talk

Seyond Madison Avene
sizslutionsplus
brandfiskesfobreakfast
Canueflack

ChaosScenario

chroms

Church of the Customer Blog
CKsBlog

Community Guy
Converaton Agent

Copyblogger

Craphammer

And, maybe a nice sweater to o with those jeans?

Creating Passonate sers
Creative Think

o Y
o

Critical Fluff

Drew's The Mrketing Minute:

Tune In Sturdays: Vampire
Weekend

Blockbuster Video? Nope.
The Continuous Digal Divide
The Future of Mrketing
Nonsenscal Hathematic

Tune InSourdays: Hey Hey My by

Dear Gaogle #2,

Bultto Spil Caustic
BuitTo Spil

A
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DREW IS TOP DOG AT McLELLAN MARKETING GROUP

« How's the view from inside the bottle? | Main | Grace » ABOUT DREW

It's your faul

Remember the discussion about Kohl's right
after the holidays. Paul
(HeeHawMarketing) posted some photos
about his experience in a local store. The
place was a disaster.

1 followed up with a post saying that
Paul's experience is a symptom of bad or
a complete lack of branding. When an
organization doesn't have a clear direction
- it generates some significant problems.

Email e

 When your employees don't
understand your brand -- even the
best employees flounder around,
trying to do what they think they
should.

W, Aot inuact in amal icatinn and tall th, d bat.

MeLellan Marketing Group
1430 Locust Street, Suite 200
Des Moines, lowa 50309
(515) 251-8400

Have You Read Drew's Book?

=B

«The First Time | Wanted to Marry a Phone | Main | Tune In Saturdays:
Field Music » . Huuzs
cting b
January 10,2007
. . served fesh
Hurricane Kohl's! The Resolution, sort of. weekly

qualty shopping experience. I'm very sorry that you recently encountered an
unacceptable store environment, and from your pictures, clearly not up to our

standards. | have advised our senior level management, they've been made m—
W 150

aware, and they're highly committed to addressing it. So, thanks again forletting e <Es

o
Please know that it is our top priorty to provide you, and all of our customers, a I I d

Powered by TypePad me know. | do appreciate hearing from you and we do value your patronage.
BLOGROLL VP Public Relations, Kohis Corp. WE
- SUPPO
. Hurricane Kohl's! PP RT

e WRITERS
GUIL

T
ot et Hidelpebiuacfictiotpdiil i AMERICA
family, value and national brands,

AW UNTIONOLTWOOD COM
VW WOAORG

Creative Think me on man! | work at Kohl's and on our worse day we have never looked
anything near this disaster. auitto
sl it Buitt To Spill & Caustic...
Drews The Marketing Minute It may not be your fault that the store gets trashed but it is your fault if you don't
clean it up!
1 Gufey

Yes customers can be awfulyes they can mess up the departments,yes itis
hard to keep up bt the pictures here show a store that gave up or does not care.

exicrestve
Experince Cuve
The comments on this blog are pretty much justfied. Remember. Expect Great
Things."

Experience Mifesto
expolls

From Former Kohl's Employee in comments:

*Joe and Miriam (managers) need to start looking at the talent they already have
within their district and stop hiring people from other companies that have no idea
Insigator Blog how to handle the volume of an average Kohl's. | worked for Kohl's here in Dallas
efe i for several years and had a wonderful experience but was always amazed when
talented managers that already worked for the company were passed over for
store manager because the ditrct and regional managers wanted to hire

Gt Shouty

Greg Verdino's arketing Blog

junior planner i am

Living Light Bulbs ‘someone from the outside. Nine times out of ten, these managers that are hired

LogicsEmotion from the outside have failed miserably because they cannot handle the volume.* 13 minses
Hake the logobiger. From Alejandra in comments:

Maple Takedown *1 started working at Kohl's last summer and | leamed very quickly that people

suck. | dont mean that just the customers suck, but assoiates suck too. Mainly

Marketing Hipster ome”
because some of the ones | work with bicth and complain about stupid crap
’S"":""' Niewkna by Marlo andlor do nothing to help."

From Emily in comments:

*1 work at Kohl's. While we are understaffed, take into account the people that

shop there. | have never seen such disgusting people in my entire Ife. | work

HediaOrchrd, by the lea Grave it pecple who have worked in etalfor years and have never seen such
hoible customers

Marketing rofs Daily Fix Blog

Masi Gy

1/12/10

10



Web Images Maps News Shopping Gmail more ¥

Got)gle fkonl's Search | fansedsoasn

1/12/10

Web.

Kohl's™ Official Site

www.kohls.com  Great Savings and a Wide Selection for Your Family and Home at Kohl's!

Women's Clothing - Apparel & Accessories at Kohls.com 2.8

View women's clothing, apparel and accessories at Kohls.com - expect great things. Leading
brands and styles of clothing, apparel and accessories for women ...

www.kohls. com/kohlsStore/womens.jsp - 20k - Cached - Similar pages

Hee-Haw Marketing: HURRICANE KOHLS! @il

Ive got this Kohl's right next to my house, and with that proximity, I'l make a stop by every

few weeks to check out the sales. Its always bad, but this ...
typepad.com/hee_haw_marketing/2006/12/hurricane_kohis. html - 155k -

ached - Similar pages

Kohl's Coupons, Kohl's Coupon Codes, Kohl's Discount Coupons ... @il
Kohl's, Kohl's Coupons, Kohl's Online Coupons, Kohl's Coupon Codes, Kohl's Discount
Coupons and Kohl's Discount Shopping.

www.flamingoworld.com/coupons/Kohls - 207k - Cached - Similar pages

C:

Kohl's Coupon Codes - all coupons and promotional codes for kohls.com @l

Find and share Kohl's coupon codes and promotional codes for great discounts. Get the best

kohls.com coupon at RetailMeNot.com.
www.retailmenot.com/view/kohls.com - 135k - Cached - Similar pages

QA

Tom Vander Wells thoughts, observations, rants and raves
from the front-lines of Call-Center Quality Assessment.

| Main | Service Not G

Service: It's Not "Geek" to Me

1| bought a laptop from Be along with
an extended service agreement. When the

monitor fritzed out and the card slot stopped
working | took it into the Geek Squad (I just
love how theyve branded it) where | was
told the computer would have to be sent to

- " for repair.

When the computer returned (ahead of

schedule) | was pleased. | asked the geek who returned my computer if both the
screen and card slot were fixed and after glancing at the repair report he said
they ware He was wrano The ard slot appears not to have been touched and

The Geek Squad

| returned to the Geek Squad (It's an hour drive one way) and explained the

ABOUT TOM
Tom Vander Well
Book Tom to Speak
Email Me

ger[Euuy
SCRIBE TO
D

Understanding Feeds/RSS

Or Get the Feed via email.
Enter your email address:

——

W2y QnA™

Tom Vander Wells thoughts, observations, rants and raves
from the front-lines of Call-Center Quality Assessment.

5 mmonly Missed Courtesies | Main | Tag ou'r
The Geek Squad Incident - Epilogue Il
A few weeks ago, | had a series of
about my experience with Geek Squ:
at Best Buy. Robert Stephens and his gaggle
of Geeks turned my frustrating customer
experience into a classic example of service
recovery and customer redemption. | was
impressed at their responsiveness, and
through the experience theyve made me a
loyal customer.

A few days after my repaired laptop had been promptly returned from
City, | was surprised to return home to find another box from the Geek Squad
on my door step. Inside | found frosting on the cake. There were a few small
Geek Squad tsotchkes and my very own Geek Squad shirt.

I'm an honorary Geek!...and a raving fan. Well done!

ABOUT TOM
Tom Vander Well
Book Tom to Speak
Email Me
Sy 2roup |
CRIBE TO

Understanding Feeds/RSS

Or Get the Feed via email.
Enter your email address:

——
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And if you thought the customers
were bad...

The trouble that you haven’t even worried about...yet

1/12/10

{2 Kevinnuencer Trus confession but m n one of tnase town:
%) where | scratch my head and say *| would die | had to ive herel

“Dan is [expletive] devastated about Dawkins signing with Denver.
Dam Eagles R Retarted!!”

Carr, the district spokeswoman, also said a high school special education teacher was suspended
after writing on her site, *I hate my students.”

Carr said four other employees have received lesser punishments for photos or comments

What kinds of issues will we be facing?

Can an employer restrict/limit what you say and do?
Is doing something embarrassing or dumb online any
different than doing it at a dinner meeting?

Can a company require that you “friend” them?

Can we keep our personal and professional lives
separate any more?

If you have an individual blog — does it reflect on your
employer and can they influence content?

12
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One day soon...

social media policy
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What you must do

Listen & manage your reputation

£AQ| Sianin
GO‘ )G [C Google Alerts (BETA)

Alerts

Create a Google Alert
Welcome to Google Alerts Enter the topic you wish to monitor.

Google Alerts are email updates of the latest relevant Google results

Search terms: arew melellan
(web, news, etc.) based on your choice of uery of topic.
Type: Comprenensive 4]
Some handy uses of Google Alerts include: Howoften: [onceaday 18]
monitoring a developing news story Your email:  [drew@mciellanmarketing.cc

getting the latest on a celebrity or event

» keeping current on a competitor or industry
® keeping tabs on your favorite sports teams

(Create Alert

Create an alert with the form on the right

You can also sign in to manage your alerts

- Google Home - Google Alerts Help - Terms of Use - Privacy Policy

lert

13



Google Blogs Alert for: "drew mclellan"

Servant of Chaos: Our Lives in Public

By Gavin Heator

Take for instance, the recent examples where people have lost their jobs, been disciplined or otherwise
penalised for their actions on social networking sites. As Drew McLellan points out in Who Really
Owns Your Social Media Persona?

Servant of Chaos - http://www.serv

Beth's Blog: How Nonprofits Can Use Social Media: Social Media in ...

By Betl

Drew McLellan puts it, "If you drop the f-bomb on Twitter, does your boss have a right to wince?" He
goes on to ask these questions: Do you think employee manuals of the future will have "social media
guidelines? .

Beth's Blog:

fow Nonprofits h.typepad.com/beths_blog/

Drew McLellan - 97 Bottles

w McLel
97 Bottles is a totally free service that lets you review, recommend and lear about beer with your
friends.

97bottles.com: Newest timeline items - http://97bof

lowaBiz: Dance with the one that brought you
By Drew MeLellar
by Drew McLellan in Marketing & Branding April 15, 2009. 36840161 Sure, we all want new
clients/customers. After all, that's why we are in business, right? Somehow in the hustle and bustle of
marketing, a very important group often gets ...

waBiz
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THE CONSUMERS

| Passively \\
Consuming
LS ly S PARTICIPATION - DEGREE OF RESONANCE
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{ Submitting
%, Content <
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Souanjyul JO (9437 PonSAISd.

Other listening tools
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all 112 blogs »
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www.technorati.com

(@ Radioshack. B8 -

88 Technorati... I

Techn: Business Entertainment Lifestyle Sporls  Politics Vidos Blogging

RIS - s0T Day 2: The What And Wy

BlogDirectory Top100 Tags People TochnoratiBlog  Writs for Tochnorati  State of the Blogospharo

g le BiogOreciory VieoBiog Biogger Photos

Lotus knows what
you need to know.

Today on Technorati

Arianna Huffington Interview arter software for & Smarter Plane!

Technorati s e creatorof T Huington Post sts down

State of the Blogosphere. o ofiect o her acvent nto theInteret and
‘what arew her to boggig nth frs iace.
Read more n2095072.©

Alex Santoso Interview

o siwissin: The gir who
o ounderof Negorama ch bou oo s
ot Zomuse

State Of The

Ik sharing wobsto uning
Read more naasors ©

Day 2: The What And Why
1s bogging prmary done for et o
persona satfcton? Wnat topcs o Henry Copeland Interview

Lotus Knows twiter avatar!

“The founder of Blogads explans how he
blogosghers became an unkely yetpracical
medum for savertsers.

thousancs ofrespondents discuss
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‘Gebuworks: okay - offthe twiter and on o traning call biggestloser, cwis. then sieep

quick. then lowa Tourism Conference!

about 1 hour ago from TweetDeck - Reply  View Twest

DarylPaddoc; Heading for lowa Tourism Conferencce.
112 hours ago from wob- ey - iew Twest

Search) 1

nty: Welcome lowa Tourism Conf.to Tama Co! 1st time in history of event
a. sts.

TamaCounty:
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‘Show twees written n:

({Any Language [3]

Tronding topcs:
#igottacrushon

#igotac

ARod
#BeaiCancer

Halloween

Magic Mouso
sopenwebawards

Nify queries:
fitertinks

1/12/10

Foad mesting
Thursday in #EorMadison hp/bLV/ESI] (s Via @acihis
6 daye ago o web- Reply  View Tuest Tt
ove OR e
facebook  Home Profile Friends inbox @ DrewWiclelln ~ Settings  Logout

Wall  Info

Fall fun for the everyone!
H

jost:
Janae Hepler and Nadine Weiser

ype:
Other - Festival
Network:

Jin ths Group

Global
Information Start Time:

Saturdzy, October 17, 2009 at 10:00am
Category End Time
Business - General Sunday, October 18, 2009 at 6:00pm
Descripion: Location
Purvance Farmhouse Bed and Pu..red i

Breakfast s a wonderful get away
a

allow

Privacy Type
Open: Al content s public

Members

60f 29 members

| d

Fans of Purviance Farmhouse Bed & Breakfast 1t

Nadine Weiser Purviance Farm 1st Annual Pumpkin Festiii!

Createan Ad

Free exotic hotel %
stay

Registeron our st to
recevea free 3 day/ 2
nighthotelsay! Y
choiceof 27 loations,
including La Vegs,
Honolul, Cancun.

& ke

Jonna Schneider Belanger ey Neen, The pictures | posted are from whd

came to visit last uly for Nikki and Joe's wedding
iy 14 at 623pm - Report

Suell

June 26 3t 11350 - Report

Sarah Sippel Babcock Love to pictures, David! Thanks for putting the

| Mary Bracken The summer solstice party was a magical celebration again z
this year! Great fun, friends, music and terrific food. Thank you Nadine and Sheraton

Jodi Cook Tom Jenny. webpage together! | am so glad we were able to attend another Summer
eron
B Aplictons 8 [H @ G B & 19 Chat (Offine)
Listen in or participate in a group
Linked(fJJ. People - Jobs - Answers - Companies - Aesur St | o | 50wt
» pa
Explor Paape Sesrh: Enginee 8 - it e Corautar Soarch Groups | bed and broaidast =2

ot ol Networkng
Sesaln

A protie :
ety Profle
Viowy Prfio
Recommencators

B contacts

© nvox (1) ®

@ nopicatons @

Folowing | Groups Directory | Create a Group

Search Results (41)

Innkeepers.
Ths ' a roup for all hose who have given up he rat race

s ruing a B & Braakias o Inn. Aspirant Inrkeapers

are siso welcome!
‘Ouer Keith Gamod 178 marere | Shars

Bed and Breakfast BLOGGERS
I you own a Bed and Br
10U W wolId ove 0 vt your bog!

g
H
g
H
F

Join i group »

Join i group »

Search Groups

bed and brealdast
[ At categories =
(At ianguages =

Create a Group

Likedin Groups can relp you
stay nformed and keep In

‘Cape Fear Lodging and Aftractions Group. Join s group »
Ths oup s fo professionals afated with any htel, motel
Drow Ded & breakiast, reson, atracton
MeLetan area of North Caroina . Group misson s t promote and support
{ourism and hosptalty i the Wimingion metro area
‘Specialis, Auror ‘Onrer Kip Damrow |35 members |7

Pubic Spoaker, Top Dog of
MeLoln Merkeing Groue
Wt are you working on?

Passionate Innkeopers
ized orum for assionate nnkeepars o ba ale o

Join i group »

network,colbarate, discuss trends and encourage excellence in

o bod and broakiast ndusty. Each Inkeepor s scroenod 0

yourinerest. Create  group
today.

Create a Govp
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Account Seings | Hep | Sign Ou Language -
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lova e an
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]
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v o arrg ot e polsinkedin com/]
Copyinicto share pol.

Search Pecpl | [ searn [

Browse Polis | Create a Poil | My Pos | Avout Polis

Distrbute your pol via emai, blog, website, or within a group.
% Share with your connections
e

pols Inkedin com/p/62220 i

ite aspect of lowa tourism?

o, Public Speake, Top Do of MeLalan Markeing Group

O responses since Oct 21, 2009
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This is where the shift occurs

Now...you become a creator

There is an | in ROI

There’s no magic bullet

The content equation *
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Improve the odds...

Don't just jump in — have a strategy

Think/Act long-term
Practice behind the curtain — 30 days

Get a 12-24 month commitment up front

A\

| MORTHIOWA
lcomMu/W

CREDT UNON

E NICCU_MC

2 folow uss+ | g

The new branch is coming along «
GREAT!! Should make our Oct 1st Tueets .
Date. SEE YA THERE!!

Actons

ncauNe
Virtual Branch i 100K! Our memberslove it Next, realtime pot o spam
debit cards... 20 days and it will be implemented!

TheDference beweenBaksand Cred Unions a2 =i $ MR
ot piocson @=nl

“The Difference between 8anks and Credit Unions: Part 1
Tt bl /ERAeb

Check this video out -~ Money to Blow - Bankerspank com
Tt b yEsaTé

Find out what NICCU has to offer, it us at ww iccu.com,
ur members are our owners! Jon today!
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facebook  Home Profie Frends Inbox Drew Melelan  Settings  Logout

Harley-Davidson of Mason City lowa

Wall Info Photos Video Events Boxes »

Add to Ny Page's e

Sugget o Friends Qfites | Crateanhd
Harley-Davidson of Mason City lowa S0 off EVERYTHING at the MALL
store excluding motorcycis! “The World is Your
Visitour webpage at satat L1gpm Class
v ateyoinccom N
3 peope e s v
2 Viewal 10 commrts PN
nformation
Melindaells Johnson | rushed on domn and bughta e e omthe
lok new sweasitloe . dassron Combine
ederal e Satat§37pm - Report onlne leamingad st
Mason i, 4, 50401 frow ooyl
hone MaryJohnson WTF 21 did' gt tis messag Seate's ntematoal
614236007 Sunday afternoon NI Appy vt
- Veterdayat 151pm - Report & ke
$00an-5000m

900am- 600 Al ' a Harley owner and Artist networking FB to meet new people and
om Market my works, please come visit me at 2 Wolves Creations become a fan

Are You Wrting a
Book?

- E Kell Twowolves Hapay ol caysfom The Back il ofSouth Dot Hi

st and a friend. Hope to meet you soon ! Blessings and be safe !
St0am- 420 \
fans 2
Gt 4a2ars Seehl N

i [

© R December 27,2009 127 Report Absluel e
.- - Y Like
Shirky  Ama Jamie Harley-Davidson of Mason City lowa Come into win 2 pivate party for 6
Armstrong Vaudt  DeBell at the Northwestern Steakhouse! Limo Included!
- K Guess the retail accessories to win! Closest guess wins! Winner chosen at Leverage

= Ea o e 26 All v a1 3 Dinnaran an 702010 —_—
Biwiaions | s 1@ G E 1o Ch Ofine i

OME | PRIVACY POLICY  DISCLOSURE susscaise ®

it WTT i

AdabyGooge Komemfenetors  Gstmemfresses At lnssdiowspe  \Aeows

Joni's Condo Kitchen Remodel: Light up,
cabinet down

|

anGoge OB

e Losn

Apoly Onine foran
HA Home Lean!

Loans up to $729%.

Secure Aop.

FHA Refinance

Refinance Losns
Now

> @ 0007000 et G

e latimes com/dust

Progran. 4.57% APR.

http://www.ownerbuilderblog.com/

What Is A Diy Kitchen Cabinet? Ry

BusinessRecord 4

Big enough to help you grow,
strong enough to give you shelter. m West Bank

ioic

The risks of social media WHAT'S THE LATEST?
Irsuance KT @nathantwright CN Honey
anics OM #8 among midsize metro

00 you have a Facebook page or re you | s o s
L iy sty
on Tuiter? L S s, s s e

TV shows, movie stars and businesses are
taking advantage of new ways to promote
themselves. Social media are on the rise -
and I am probably the only person T know
that does not have a Facebook page.

Economists kiss recession goodbye.
hitp:/ /bitly/4gZItK 8 days ag0

i follow me on Twitter

GET OUR RSS FEED

A\ J

While these are great mechanisms to
communicate with your friends and family
- and also a new way to market your
business - they are not without added risk.

- ey Enter your emall address:
12 outside authors, with sponsorship .
of libel stemming from allegations that = Subscribe
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Insights driving your growth

Look of a Card Can Influence Usage BROUGHT TO YOU BY

by Aris Jerahian in Cards
January 4, 2008

1f you think just by adding or customizing a card with your
members photo choice does not make a difference - then take a
look at these stats: (Source: Datacard Group Research) THE MEMBERS GROUP"

« 62% of photo card customers' outstanding balances are higher
than the U.S. national average.

 50% fewer customers are likely to switch to other cards or
destroy their cards when renewal time comes.

1500 NLW. 118th Street
 34% of photo cardholders' monthly volumes are higher than Des Moinas, lowe S0225
the U.S. national average. Phone: 800,265,184
* 17% more transactions occur with a personalized card than Rt

with one that is not personalized. Emaits
« 3.5% of photos submitted are attached to card applications,

4 inside authors to demonstrate expertise
Members today are searching for ways to express themselves and

CONTACT TMG

Address:

MEET THE AUTHORS

Aris Jerahian

Brian Scott

| About NCMIC Login | Sign up | Subscribe

OStating’Practice ..

The Resource for New Chiropractors

HOW-TO.GUIDES (SRRl ASK THE EXPERT | TOOLS & RESOURCES | ACTIONSTEPS | POSITIONS & PRACTICES

CATEGORIES Don't Be Surprised - Get the Facts Brough to youby:

s ENCMIC

Ask the Expert b o
When you are starting out, it can sometimes be a e Take Care of Our Oum

struggle tofind allof the information you need to be

GetHired sure you have chosen the ight piace to ive and SUBSCRIBE

establish a practice. If you have chosen a new place to

Decide Where & How

Insurance

live that you have no real background on, how wil you Addthis blogto
Merketing know if the growth will be there to support another your RSS feeds or
Moneyand Credit new business? subscribe by emall
Networking Head on over to the county courthouse or city hall.
Offce and Operations ‘These places are a wealth of information on the growth

of the area you choose.
ARCHIVES For instance,

RECENT POSTS
* for

5 inside authors, precise audience

Don'tBe Surprised - Getthe Facts
December 2007

o Ask about plans for new roadways or construction along the designated | sygp 3ofEfctve Matketng Usig
route to your business which might disrupt your dlent base. Speeche

November 2007

Movi

o 7
&}K 2 3
ZV2oVIN THE MEMBERS GROUP*

GET THE PRIVATE Focus on a Healthy You!!
RSS FEED

Have you been thinking you should get into shape? Lose weight? Quit smoking or exercise more?
There is no time like the present to re-motivate, set goals and get going.

Click on the button above to receive RSS.
o gpan et Our newly formed wellness committee has been hard at work developing plans to help us get

focused on our own good health.

Enter your email addh

We will start with Health Screening and Assessment conducted by lowa Health System. This
| I corpietely conficential assessment will give each of us our personal nformation about our own
health risks and measures. From there we can focus our goal setting on what is important to
b for de ation about the screenings in the next few days.

Sr. Mgmt team Internal only

+ Health Club fee reimbursement

o On-site Weight Watchers

+ On-site Freedom From Smoking, smoking cessation classes

+ New challenges from the TMG Walking Club

+ Other activities and promotions to help us keep focused on our goals.

CATEGORIES
Clients

Why is a Healthy Workforce important to THG?

Healthy life styles lead to happy, healthy and productive employees. A healthy workforce is an
element of “Our staff stands ready..” We cannot reach the future we strive for without a
healthy and full A ctatf
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Most Important Marketing Tactics for 2009

‘
—
—
y
o =
e
s —
- , >
Case Studies . T n 4
i 1 1 “\ 1 =
. ‘ : — —
0 10 20 30 40 50 60 70

Whotis the |GA__Our Members _Responsible Gaming

Press Room » Industry News

11312007

White Paper

lopmant Through Entartsinmant

Reinvestingn lowa_Press Room _ Ask the IGA

Generate leads/friends
Shareable
Media/PR

thstAGAwnth.lplrn‘n Casino Workforce Reveals High Level Spread the word (LFT)

industry.”said, Peter D. Hart chairman of Peer D. Hart Research Associates, the fim that conducted the survey. We

supporting afamiy, and giving back o ther community.”

“The white paper

oftheir reducing debt, g buying a home,

(62 percent) o7

Nearty half of

jobs.

next 10 fing

industry is seven years, 42

10 years, and 30 percent

) 1 Asiaing.com

HOME | FREE SUBSCRIPTIONS | NAGAZINES  EBOOK | NEWSPAPER | ZINO  REPORT

Tuesdey (G Search  Textsize + % -

DOCUMENT | VIDEOS | READNG | BLOG

The Biographical Dictionary of lowa

‘ovaluabl gonirbulons o the sate and to 1 naton. I the 1830 aione, such
owering figures 2 Jomn L. Lews, Henry A Wallace, and Herbert Hoover hugely
fuenced thenatlon' afars.

lowe's Native Amercans, early exporers, inveriors farmers, schoars, baseball
layers musans, arlsis, urters, polticians, scenlis', consenvatonss
proachers, educatrs, and actvists coninue to v our Ives and nspre our
maginatons.

Vitten by an mpressive team of more than 150 scholars and wrirs, the £
placeof

bitn,ect "

omembered.

Generate leads/friends
Shareable

Establish expertise
Spread the word (LFT)

Google™
searcn
OWen @asiaing com

habied it

Eree Forex EBooks
Learn why All Static Forex.
Trading Systems Fal. Get 2 Free

Latest News | Related News. | Popular
The Gutof His Goat: M, Dress, and Consumer
Cuture n Brtain, 1860-1914.

Watr Road Army Modical Conor Contonial: A
Pictoral Histor, 19082009
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Save money/printing

Add multimedia
= Trapping In Iowa

& Towa Experience: Fishing With Mr. Smith [l =1 €= o] [ gl={o =T g (1Y

# Spread the word (LFT)

above stories
Sportsman here. o

have acces o the digtal versionof The Iowa Sporisman. ——

Lo I to read Iowa Sportsman magkizine

Web Exclusives

Des Moines, Iowa (August 1, 2009) -
Media, L

Moines, IA.
Towa REAP Assembly Meetings:
>

according to Towa DNR Director Richard Leopold.

ez

Testimonials
. & 01622870801 Soarcn i
M,

Home  Attactions  ViltorIno B Corporate  Tou News  ContactUs

Youare here: Weddings » Wedding Testimonials

My Tickets.
‘Wedding Testimonials

n — W Credibility

o s o ek s st el
HERREEE Feedback to improve

Q o WWmmWm.\,n.,l‘::‘?v‘;:,wﬁzssmm Spread the word (LFT)

commented on how ovely everything was as it all
the food a5 wel, 5o thank the Cnef and his hlpersfor me. You eally i help make t 3 perfect day
for me and Jay and we enjoyed the day knawing that you and your taff had everything under conto,

Packages Now Avaiable

“The icesl verue for

A Michelle and Jason Urknown - 26 y 2009

) 1t coulent have gone any bettert functon ncuting
conference,
iz an mano_ Unknown - 26 uj g
A Liz and Mike Romano. Unknown - 26 iy 2009 e s
team buiding days.

Thanks toyour . The food @

Ieaving us with such happy memorie. The day went really welland we were al impressed with the

professonalism and riendiness of al your St e et

& 30anna and Russell Unknown - 26 July 2009 backerop with the
words lagest
colection of Oest

Visit

MESEREART == =

E-newsletters

) Calendar of Events 3 Recsive E-Newsieter

TN o I

Home > About > Board of Trust

s > Receive E-Newsletter

Drive sales
o et Story telling (300 wds)

10 CRMA emevaletr Trackable
Requed s © Spread the word (LFT)

© Email Address ‘@ Email Address Confirm

Receive E-Newsletter

o e o ene

p—

city State Zip
p——

poes

o ey bt s
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{1 T T [ GibotCookie~ @ S Out

Home Videos Channels Shows Subscriptions  History | Upload

Indianola Welcomes You - Indianola, IA

Developindianola
January 07, 2008
(morointa)

Multimedia
Story telling
Easy to put everywhere
Spread the word (LFT)

Subscribe.

e 0as/400 14 ()
FA K Sratings 811 views

Favorite + Share - Playlists * Flag

Police fight
769,290 vows

Soovaso  MySpaco Facenook JE——
o ¢ ) Warren County, A - Naturall

forYour Success
> statistcs & Data

Podcasts

[ talkradioiw! Home | On Alr | Featured | Popular | Networks

Browse Catogories: Enertainment, S amil, Poitcs, Busin
“jowa travel" talk radio podcasts

On Demand We also recomme i
wwniors | g ranty e Story telling
B = to produce

==

Sound Authors
Sound! Auth

Acttors|

OFLAY) QoowNLOAD

Category: Books
Tags: aaron david il

Roadside Radio Peter Carison, K =

rowchisatons S » BLOWS TOP. [ ettt tromhere

GPLAY) QoownLoan)| o e Host Shory Bozo
80 o

Oria CPLAY) GoownLoD

Catogory: Postry Catogory: Travel
Tags: lowa writers' works. Tags: culinary, roadt.

Photo Sharing

flickr: oo T

Home  You - Organize - Contacts - Groups - Explore

Search Photos = Groups  People.

(Everyone's Upoads 149 [iowa bridges Viral

Visual

Easy to share

Lots of applications

Sot: Relevant | Recent | Interasting View. Small | Medium | Detai

oo Fo. I [ | g wow sausunos
fom sncouragamert =
Wont o g0ad foe? GotPro!
Groups more.

oma
[ -

Bridges and Tunnels
10,248 memoers 72,338 rccos.

Photographers more.
Don3rase - Cive, Usa

1/12/10

24



Lots of choices...don’t do too many

[ 7] . -
You can’t avoid the water, but you do get to decide how deep

1/12/10
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www.drewsmarketingminute.com/NIACC.html

Drew’s

O DREW 15 TOP DOG AT McLELLAN MARKETING GROUP

NIACC
Tuesday's presentation on social media:

Download presentation by clicking here

Links from presentation:
Typepad (easy blog/website software)

Linkedin

Twitter (to build community, promote event and to let your attendees promote event)
YouTube (posting videos from event, either during the event or post event)

Flickr (Photo sharing site)

Slideshare (turning your PPT slides into a shareable tool -- can also be uploaded nto a website
or blog)

Facebook (largest social network -- your customers and employees are there)

ABOUT DREW

Email Me

McLellan Marketing Group
1430 Locust Street, Sulte 200
Des Moines, lowa 50309
(515) 251-8400

Check out Drew's books

1/12/10

B 2

McLELLAN MARKETING GROUP
Where strategy and passion collide

515-251-8400
drew@mclellanmarketing.com

Copyright 2010. McLellan Marketing Group. All Rights Reserved
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