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McLELLAN MARKETING GROUP
Where strategy and passion collide
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- 4 Drew McLellan, Top Dog - McLellan Marketing Group

It’s about creating
a love affair...
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Or your product
is perfect




What are the
rules for
winning the
game?
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What turns a customer into a fan?




And makes it seem perfectly normal to be that crazy about anything

:

> ‘

It appeals to my interests




(&W
Birds of a feather.... e
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67%..

consumer decisions are primarily

influenced by word of mouth.

...and that number is

growing every day.
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How, usess fee] about your
product or service

v 0 A here youre §(rewed here 5 2004

love T Hate
Zone of
mediocfity

Can’t have one emotion without its opposite
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4 The net method of marketing

The spear fishing method of marketing

If you try to be everything
to everybody...




Would they show up?

smart marketing = being willing to
leave $ on the table

How would you sell these shoes?
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Features

Advantages

a

Benefits
Features Advantages Benefits
Self-setting clock Convenience
50-number speed dial Fewer key strokes
1-click financial reports  Immediate information
Custom programs Designed just for you
Open 24 hours Shop when you want
Batteries included Ready to use
Features  Advantages Benefits

Self-setting clock
50-number speed dial
1-click financial reports
Custom programs

Open 24 hours
Batteries included

Convenience

Fewer key strokes
Immediate information
Designed just for you

Shop when you want
Ready to use

Never miss a meeting
Multi-tasking

When the boss is
shouting

Head nurse

Kids don’t get sick 9-5
Box to laughs = 5 min

12



Features

Facts....

Advantages

Personalized facts...

Benefits

Emotions!!!
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Features

Advantages

Benefits

facebook  Home

Drew is putting the finishing touches on his presentation. seous s it 5o - csr o
What are you doing right now? 5 1fend suggestion @ 1 Kidnapl request

B 2other requests

ofile  Friends  Inbox Drew Mlellan ~ Settings  Logout

News Feed Status Updates  Photos Posted tems  Live Feed
Notifications.

AL David Beaudoun is heading back to work afer a damed good steak. (2] 1 new notfication
Cammen

&L Olivier Blanchard is suspending the wearing of business socks to focus on the
financal crisis. LComment

Applications Edit
‘Andy Woolard = 343pm Sepent B Adsandbages @ Bateof the Bands
ETpE TR BT 8 aifs G () Green Patch

Write a comment. @ Kidnap! @ Owned!
& Gavin Heaton @spinoposys RT jyesmith Sydney cyclist created on ning.com -- great
initatve, w08, Commert
Sponsor
A Pl Mmuy{un ﬂol(dunz watching bush. Good speech, very concilatory. a Invite Your Friends

Use our simple tools to enable
Cam Beck st 303pm September 24 d You to quickly invite and connect
You going soft? with your fiends on Facebook.

Show 3 more comments..

Birthdays See Al

Not understanding social media DS oy
isn’t acceptable any more Peope You vy ko e

out a ciqar, then strutted away from the podium, ﬂ Nicole If:c\nlh\m *

1B Applications [} @ B G @ @ =0
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More than 25% of search results
on-Google for the world’s 20 largest
brands are links to consumer
generated content.

Sources Nielsen Buzz Metrics

I ﬁ} \\ i %n\\“ . o ol | v g

* The number of text messages sent and received every day

exceeds the population of the Earth.
a5

| NN

57% of adults are texting on a regular basis.
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Google s @

Web Results 1-10 of

kout 20,500,000 forfat blogs. (0.13 seconds)

Blogs by Cat Lovers - WebLogs about Cats
Bioas (Web Coga o Joursl) ar  fvents means ofaking aboutou cats,and more and
more stes are turning to blogs. Here's a chance to get

cats.about com/od/blogs/Blogs_by_ Cat Lovers.him - 22k - -

Cat Lover Forums
Wit forums and artcles, Cat
Lovers wil love PetLovers Com!
10 Poouiar Cet Blogs : Pets: Life : Blo wnPetLovers. Cor

[Rocent postsrom i Blog aly Cat P o ot 250 2000 Daiy Cat curefor Apr
505 Doty Cat i for Ao 278 3008
blogs.comopten/10-popular-cat blogs! - 26k -

BlogaingCat.com - I'm a Cat and | Blog
| see that beautiul handsome cat on the other side and he sees me, too. We both have been
i tofgure ot ways o gt to each e

wiww.angelire.com/folkimorganicatblog - 37k - -

Cat Lad

[Humorist Roberta Beach Jacobson (a.k.2. The Cat Lady) blogs from the lter box. A

prfessonal member o te Cat Wlers Associaton,sh belevs cats
blog.seatllepi com/catiady

Cats With Blogs - Cat Blogs - Cat Blog Directory
[Weicome to Cats Wih Blogs, The Cat Blog Drectory. .. CATS WITH BLOGS BLOG
[BUTTON (save the graphic or past s code o yur blogs i) ..

i catswithblogs o

IChiat About Cats - Web blog dedicated to itens and cats
Chat about cats and Kitens web blog dedicated to health, grooming, stories and photos of
eats and itens. Funny cat and ten rotosand picures.

ww.chataboutcats.com

Skeezix's Cat Blog Help Center

it ot thic i rnateallat “Al Abenit Cat Rnion * Fn ranintines e of it haar for amw st

People have found their voice.

And they are not going to give it back
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No wonder most businesses
are afraid to step into the water!

Pay attention to the big 4




Social marketing is nothing more than using
web 2.0 tools, sites and services to promote
your organization’s products, ideas, issues,

agendas and services.

And on a scale that is hard to fathom.

&

there is no box.

ABOUT «ATune In Saturdays Preview Special | Main | Dallas Marketing Zoo:

Dacambr 31, 2006
served resh
> HURRICANE KOHLS! eckly
.
e UPDATE: To see the Kohl's response to this post, go here.
UPDATE #2: To see the Kohl's Dallas Employee blog made in response to
this post, go here. 8
Holy shit. | wouldn' be what you would consider a luxury" shopper. Generally, %ﬁ.w%
Powered by TypePad I'm more comfortable in a vintage shop rather than at a Nordstrom's, but, jeez,

some level of decency would be nice.
BLOGROLI

Ve got this Kohl's right next to my house, and with that proximity, 11l make a

sdfresk
stop by every few weeks to check out the sales. Its always bad, but this Dalas,

Adisb Texas Kohi's would ook more at home in New Orleans after the flood.

aditerte

hmm, | hope they have my size!

] Read more

Ad

With

Adverb: adman of
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hmm, | hope they have my size! WR R
At - rkting and dverising Do
News With Atade

0 ’, A

Advet:adman ofaction
PR S— -
WA MaketogMaestos RECENT POSTS
BeanstalkTalk X except IASP)
Beyond Madison Avenue Tune In Saturdays: Vampire
Bizsolutionsplus i
et Slocbuster Video Nope.
. The Cantinous Dital e
o The Future o rating
o Norsnsical Hthemtics
Church of the Customer Blog Tune In Saturdays: Hey Hey My by
asog earGooge 12,
Commanity Guy My MTunes Purchases.
PR——
Copyblogger
Caphammer
Cesig oot s ‘And, maybe a nice sweater o go with those jeans?
Creative Think 5 |

Ll B :
Critial Fluff \ .. ‘Built To Spill & Caustc...
rew's The aretog inute b 5 m

DREW IS TOP DOG AT McLELLAN MARKETING GROUP

« How's the view from inside the bottle? | Main | Grace » ABOUT DREW
It's your fault!

Remember the discussion about Kohl's right .
after the holidays. Paul

(HeeHawMarketing) posted some photos

about his experience in a local store. The

place was a disaster.

1 followed up with a post saying that f

Paul's experience is a symptom of bad or | 7 ﬁ

a complete lack of branding. When an y

organization doesn't have a clear direction

-- it generates some significant problems.
-
« When your employees don't \
understand your brand -- even the k |
best employees flounder around, y/
trying to do what they think they Y A

should. Have You Read Drew's Book?
W, Aot inuact in amal icatinn and tall th, d bat.

MeLellan Marketing Group
1430 Locust Street, Suite 200
Des Moines, lowa 50309
(515) 251-8400

= ||

«The First Time | Wanted to Marry a Phone | Main | Tune In Saturdays:
Field Music » . Huuzs
cting b

January 10,2007
. . wmmm
Hurricane Kohl's! The Resolution, sort of.

qualty shopping experience. I'm very sorry that you recently encountered an
unacceptable store environment, and from your pictures, clearly not up to our
standards. | have advised our senior level management, they've been made
aware, and they're highly committed to addressing it. So, thanks again for letiing

Please know that it i our top priority to provide you, and all of our customers, a I I

Powered by TypePad me know. | do appreciate hearing from you and we do value your patronage.
BLOGROLL VP Public Relations, Kohis Corp. WE
- SUPPO
. Hurricane Kohl's! PP RT

Adrants - Nrketing and Advertsing

. WRITERS
GUILDoF

News With Atitude.

I youve ever shopped one of our clean, bright department
R s e s n s o con v AMERICA
famil, value and national brands. W ANTIONOLIWO0R M
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Creative Think “Come on man! T work at Ko's and on our worse day we have never Iooked

anything near this disaster. BuilttoSpilCaustc...

Crtical luff Buit o Spil & Causte

Drew's The Marketing Minute It may not be your fault that the store gets trashed but it is your fault if you dont

clean it up!
€1 Gaffney

Yes customers can be awfulyes they can mess up the departments,yes it is
hard to keep up but the pictures here show a store that gave up or does not care. o

exicretive
Experience Curve
The comments on this blog are pretty much justiied. Remember: Expect Great
Things.*

Experience Mifesto

expolls

From Former Kohl's Employee in comments:

*Joe and Miriam (managers) need to start looking at the talent they already have

within thei district and stop hiring people from other companies that have no idea

Insigator Blog how to handie the volume of an average Kohl's. | worked for Kohl's here in Dallas

efe i for several years and had a wonderful experience but was always amazed when
talented managers that already worked for the company were passed over for
store manager because the ditrct and regional managers wanted to hire

Gt Shouty

Greg Verdino's arketing Blog

junior planner i am

Living Light Bulbs ‘someone from the outside. Nine times out of ten, these managers that are hired
LogicsEmotion from the outside have failed miserably because they cannot handle the volume.
Make the logo bigger. From Alejandra in comments:

Maple Takedown I started working at Koh's last summer and | leamed very quickly that people

suck. | dont mean that just the customers suck, but assoiates suck too. Mainly
because some of the ones | work with bicth and complain about stupid crap

kg e by andlor do nothing to help.”

Marketig Hipster

From Emily in comments:
*1 work at Kohl's. While we are understafed, take into account the people that
shop there. | have never seen such disgusting people in my entire lfe. | work
MediaOrchard, by the IdeaGrove - yith people who have worked in retail or years and have never seen such
horie customers

Marketing Profs Daily Fix Blog

Masi Guy

backa fow

Web Images Maps News Shopping Gmail more ¥

Gougle s

Web.

Kohl's™ Official Site
www.kohls.com  Great Savings and a Wide Selection for Your Family and Home at Kohl's!

Women's Clothing - Apparel & Accessories at Kohls.com 2.8

View women's clothing, apparel and accessories at Kohls.com - expect great things. Leading
brands and styles of clothing, apparel and accessories for women
www.kohls.com/kohlsStore/womens. jsp - 20k - Cached - Similar

Hee-Haw Marketing: HURRICANE KOHLS! @il

Ive got this Kohl's right next to my house, and with that proximity, I'l make a stop by every
few weeks to check out the sales. Its always bad, but this ...
heehawmarketing.typepad.com/hee_haw_marketing/2006/12/hurricane_kohls. html - 155k -

" I .

ges

Kohl's Coupons, Kohl's Coupon Codes, Kohl's Discount Coupons ... @il
Kohl's, Kohl's Coupons, Kohl's Online Coupons, Kohl's Coupon Codes, Kohl's Discount
Coupons and Kohl's Discount Shopping.
www.flamingoworid.com/coupons/Kohls - 207k - Cached - Similar

Kohl's Coupon Codes - all coupons and promotional codes for kohls.com @l
Find and share Kohl's coupon codes and promotional codes for great discounts. Get the best
kohls.com coupon at RetailMeNot.com.
www.retailmenot.com/view/kohls.com - 135k - C:

ed - Similar pages

drewmc62@gmail.com | Settings | FAQ | Sign out

GO ( )gle Google Alerts (BETA)

Alerts

Create a Google Alert

Welcome to Google Alerts Enter the topic you wish to monitor.

Google Alerts are email updates of the latest relevant Google results (web, Search terms: |

news, etc.) based on your choice of query o topic.

Type Comprehensive v|
Howoften: [onceaday |

monitoring a developing news story Your email:  |drew@mclellanmarketing.c

keeping current on a competitor or industry
getting the latest on a celebrity or event
keeping tabs on your favorite sports teams Create Alert

Google wil not sal or share your emailaddress.

Some handy uses of Google Alerts include:

Create an alert with the form on the right.

You can also click here to manage your alerts

©® 2007 Google - Google Home - Google Alerts Help - Terms of Use - Privacy Policy

Google Alerts
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Poo T=TCoogle Alert - "drew mclellam

v 4 o reny i frepyan B Gunk - W7 & i Bk

A EjMove + [i=] Categories * [=]Projects

From: Google Alerts <googlealerts-noreply@google.com>
Date: Saturday, January 5, 2008 5:40 PM
To: drew@mclellanmarketing.com
Subject: Google Alert - “drew mdlellan®

fGoogle Blogs Alert for: “drew melellan”

[Ten things you didn't know about Toby & Liz COm/2008/0

htmi>

By Drew McLellan

Jtnemselves, they'd create 10 things about Shel that Shel didn't know. ..

The Marketing Minute - me>

So here's how this went. Toby (Marketing Diva) and Lz (Successful Blog) got tagged by She Isreal. They decided rather than share 10 secrets about

Blogger Social 2008 and the Art of Outreach [from ...
orgsnzac primaiy by marketing boggers CK and Drew MeLelan, the event now ha

ine bioggers attending the event, including me. Which brings me back to my
My John Bell—Blog... - hitp://blog. - <http:/iblog.- >

Services <http://piotr] wordpress.com/2008/01/05/services/>
oy Piot

oversaturated in goods in almost every industry, the experience of a relationship with a brand ...
Piotr Jakubowski: Thoughts from. m <http:ipiotr

s a raller of sorts, thanks to Mark Goren. The video features images of all

Drew McLellan, Top Dog at McLelian Marketing Group, referates the importance of service in this experientil economy we live in. n a market

This once a day Google Aleris brought to you by Google

Romave G zan> this alert.
create <hitowum.google comfalertshizen> ancther et
anage <nito fwsoooge comalertsimansasohizen> your

Tom Vander Wells thoughts, observations, rants and raves
from the front-lines of Call-Center Quality Assessment.

| Main | Service No

Service: It's Not "Geek" to Me

| bought a laptop from Be along with
an extended service agreement. When the
monitor fritzed out and the card slot stopped
working | took it into the Geek Squad (I just
love how theyve branded it) where | was
told the computer would have to be sent to

- " for repair.

When the computer returned (ahead of

schedule) | was pleased. | asked the geek who returned my computer if both the
screen and card slot were fixed and after glancing at the repair report he said
they ware He was wrano The ard slot appears not to have been touched and

The Geek Squad

| returned to the Geek Squad (It's an hour drive one way) and explained the

ABOUT TOM
Tom Vander Well
Book Tom to Speak
Email Me

ger [y
SCRIBE TO
D

Understanding Feeds/RSS

Or Get the Feed via email.
Enter your email address:

——

W2y QnA™

Tom Vander Wells thoughts, observations, rants and raves
from the front-lines of Call-Center Quality Assessment.

5 only Missed Courtesies | Main | Tag ou'r
The Geek Squad Incident - Epilogue Il
A few weeks ago, | had a series of
about my experience with Geek Squ:
at Best Buy. Robert Stephens and his gaggle
of Geeks turned my frustrating customer
experience into a classic example of service
recovery and customer redemption. | was
impressed at their responsiveness, and
through the experience theyve made me a
loyal customer.

A few days after my repaired laptop had been promptly returned from
City, | was surprised to return home to find another box from the Geek Squad
on my door step. Inside | found frosting on the cake. There were a few small
Geek Squad tsotchkes and my very own Geek Squad shirt.

I'm an honorary Geek!...and a raving fan. Well done!

ABOUT TOM
Tom Vander Well
Book Tom to Speak
Email Me
Sy 2roup |
CRIBE TO

Understanding Feeds/RSS

Or Get the Feed via email.
Enter your email address:

——
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Indicative Number of People

|

-
\ THE CONSUMERS
g

Passively .

Consuming R
T pasm.y\< PARTICIPATION - DEGREE OF RESONANCE
C%n:r::::‘g THE SHARERS IN THE CO-CREATIVE COMMUNITY
and post
personalising it
Forwarding
and sharing THE CRITICS
content
Pubh_cally
R o
%%49% c:m“:':::'z‘g THE EDITORS
% on content
N
s d by
AZ%% c’::r:n g Ed"‘iﬂs‘ THE CREATORS
TYPICAL ACTIVITY OF PARTICIPANTS ., ceisd ]
IN THE CO-CREATIVE COMMUNITY e N o

ntent

Low - Content Input into the Creative Community - High

Souanjyul JO (9437 PonSAIAd.

r listening tools
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Marketing is like a New Year’s resolution

23



Why drive to Cleveland without a map?

24



8-13 times
before they even
notice you.

pai e
%:‘drlp, not a downpour.

iR
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Know where they hang out

T e e
Let it be about them, not your product

26



O

Make it easy to share
Il

I




"Too many people think only of
their own profit.

But business opportunity seldom
knocks on the door of self-centered
people.

No customer ever goes to a store
merely to please the storekeeper.”

Link to all slides, resources etc.
http://www.DrewsMarketingMinute.com/MC.html

Copyright 2010. McLellan Marketing Group. Al Rights Reserved.
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DREW 1S TOP DOG AT McLELLAN MARKETING GROUP

Asphalt
Thursday's presentation on marketing:

Marketing Mistakes

General Resources:
Free reports, fact sheets, etc.
New Blogger's Toolbox
Marketing Lessons from Walt

Persona write up

Books:

Becoming a Category of One by Joe Calloway

Make to Stick by Chip and Dan Heath

Robin Hood Marketing (Stealing Corporate Savvy to Sell Just Causes) by Katya Andresen

‘The New Rules of Marketing & Pr by David Meerman Scott

ABOUT DREW

Email Me

MeLellan Mar
1430 Locust S
Des Molnes, Iowa 50309
(515) 2518400

Have You Read Drew's Book?
99.3 Random Acts of Marketing

WORKING SMARTER
NETWORK

mf

McLELLAN MARKETING GROUP

Where strategy and passion collide

515-251-8400 « Drew@McLellanMarketing.com

All rights reserved. Copyright 2010. McLellan Marketing Group

29



